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Day #6: How to treat your VIPs yotpo.

Loyalty programs are the MVPs of customer retention, which is crucial when you’re facing high
customer acquisition costs for peak season this year. Yotpo research shows that, for 83% of
global consumers, being a loyalty member influences their decision to buy from a brand again.

To make your loyalty program stand out, think beyond points. What experiences or exclusive
perks can you provide for your customers, so they really feel like they’re getting value from your
brand?

Here are some ways to ensure that you’re maximizing your loyalty and referrals program before,
during, and after peak season:

e Reward the actions you want your customers to take, whether it’s uploading photos
with customer reviews, following your brand on social, or subscribing to SMS.

o Offer exclusive BFCM rewards or double points to existing loyalty members.

¢ Incentivize referrals to lower your acquisition costs during BFCM and get more high-
quality traffic.
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